A DVERTISING S TANDARD S

The American Academy of Periodontology seeks to promote the art and science of periodontology and to
encourage the improved dental health of the public. The Academy believes that advertising constitutes an important
means of keeping its members informed of products and services relating to the provision of periodontal care.

ADVERTISING REVIEW REQUIREMENT

All display advertisements must be reviewed and accepted by the Academy prior to publication. Please note that
the advertisements themselves (not the products being advertised) are screened; therefore, any revision to an
accepted or published ad must be resubmitted for review.

ADVERTISING STANDARDS
= Products and services advertised in Academy publications should be germane to periodontology, useful in
the practice of periodontics, or of interest to periodontists.

= Advertising may not contain claims or statements which:
— Are not adequately substantiated;
— Exaggerate the benefits of the product or service; or
— Are otherwise false or misleading.

= Alcoholic beverages and tobacco products may not be advertised.
= Advertisers may be requested to provide copies of cited articles or other supportive material for review.

= |f product claims are made, advertisers may be required to footnote cited studies and published results in
the advertisement.

= For drugs or devices that require clearance by the Food and Drug Administration (FDA) prior to marketing,
advertisers must provide evidence of clearance and the claims allowed. Clinical claims allowed by the FDA
or the appropriate seal program of the American Dental Association will be accepted as validation of a
product’s efficacy.

= The Academy reserves the right not to publish advertising for any product or service that is involved in
litigation with a government agency with regard to claims made in the marketing of such a product or is
the subject of an unfavorable or cautionary report of an agency of the American Dental Association or any
regulatory agency.
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SUBMITTING AN ADVERTISEMENT FOR REVIEW

Lead Time Required
Advertisements promoting new products or containing clinical claims can require a
lengthy review; therefore, advertisers are encouraged to submit copy and any published
references or supportive data as far ahead of the desired publication date as possible.
Acceptance of an advertisement by the Academy does not bligate the advertiser to place
an insertion order. See individual publication specifications for copy review deadlines
and space closing dates.

Format
Final copy must be submitted for review. Digital files, typewritten copy, and rough lay-
outs are acceptable. Tear sheets from other publications or camera-ready materials may
also be submitted provided they are in a format which can be photocopied.

ADVERTISER LIABILITY
The Academy considers all insertion orders hinding contracts cancelable only if written
notice is received within 5 days of the space closing date.

Please be advised of the following payment policies:
= Insertion orders will be accepted only if an account is paid to date.

= Accounts which are 60 days past due are referred to a collection agency.

= |f an agency-placed account is sent for collection, the client will be informed of the
situation and the Academy’s inability to accept further advertising until payment in
full'is received.

= The advertising agency and/or advertiser are jointly and severally liable for all
advertising invoices.

SHIPMENT OF MATERIALS
E-mail, fax, or mail materials to Advertising Manager. Please include ad title, prospective
publication, month, and contact information in correspondence.

All review materials should be sent to:

The American Academy of Periodontology
Attention: Advertising Manager

737 N. Michigan Avenue, Suite 800
Chicago, IL 60611-2690

Telephone: 312/787-5518 m Fax: 312/573-3225
E-mail: orders@perio.org
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